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Ilpoananizoeano ocrnogui Hanpamu OepaicagHoi norimuxu y cgepi supobrnuymea ma obicy opeauniunoi npooykyii 6 Yxpa-
ini. Busnayeno posmip eumpam Ha cmeopeHHs NIONPUEMCMSEA, WO 3aUMAEmMbCs BUPOOHUYMBOM Op2aHiyHOi npodyKyii. 3a-
NPONOHOBAHO cUCHEMY NPUHYUNIE PIHAHCOB020 3a0e3nedeH sl PUHKY Op2aHiuHOi npodyKkyii 6 Yipaini.

Kniouogi cnoea: opzaniune supobnuymeo, punox opeaniunoi npoodykyii, cintecvbke eocnooapcmeo, ginancoge 3abesne-
YeHHs1, 0epIHCABHA NIOMPUMKA, NPUHYUNLL.

Tpoananusuposansvl 0CHO6HbIE HANPAGTIEHUSA 20CYOAPCMEEHHOU NOIUMUKYU 8 Chepe npou3soocmsa u obpawjenus opea-
Huyeckou npodykyuu 6 Ykpaune. Onpedenen pazmep pacxooo8 Ha co30anue npeonpusimus, 3aHUMAlowe2o0cs npou3eo0cm-
80M opeanuueckoli npodykyuu. Ilpednodcena cucmema npuHYuno8 QuHanco8o2o obecnevenus poiHka opeanuieckoli npooy-
Kyuu 6 Ykpaune.

Knrouesvie cnoga:. opzanuueckoe npouzso0Ccmeo, pblHOK OpeaHuYeckoll NPOOYKyuu, cenbckoe X03saiucmeo, QuHancosoe
obecneyenue, 20Cy0apCmeEenHas NOO0EPHCKA, NPUHYUNBL.

Urgency of the research.Organic market in Ukraine is at the stage of slow growth.
Producers of organic products still do not get enough maoegirect them to increase
production and sales of organic products. Therefore the organietmaduires considerable
investments for its further growth in order to provide the popratvith high-quality
agricultural products and improve an image of Ukraine in the world etsearkOn the one
hand, this sector of the agro-industrial complex has not receivedébessary level of
attractiveness for investors yet because of unstable political andneimosituation in
Ukraine, the low level of organic market development, imperfect legislatipport, lack of
the state support, etc. On the other hand, there are some ameihicch create a favorable
investment climate: increase in demand for products among the popultte leading
positions of Ukraine in the world market of organic products; aidenable potential for
further expansion of organic production. Thus, financial suppoth@forganic market of
products should be a priority of the state.

Actual scientific researches and issues analysinough attention in scientific works of
such foreign and domestic scientists as lu. N. Bazhal, Dzh, Bl Blank, O. D. Vasylyk,
V. M. Heiets, B. V. Hubskyi, lu. M. Zavoloka [1], V. RRrykhodko [6], P. Samuelson,
A. Smit, P. M. Stankevych [8], A. M. Fedoryshcheva, I. $hkola and others is paid to a
research of problems of investment attraction and their effective useeBetid principles
concerning various fields of activity of the agricultural enterprises haen formed in works
of domestic scientists as N. S. Koidan [3, p. 6], Kh. ZMalkdov [4, p. 12],
Kh. I. Shtyrkhun [9, p. 331] etc.

Uninvestigated parts of general matters defining.Despite the importance of the
conducted scientific research, some theoretical and methodical quesimorected with the
financial provision of the organic market haven't found reflectichem.
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The research objective.The main goal of this study is to develop and systematize
principles of financial support of organic market in Ukraine.

The statement of basic materialsThe Law of Ukraine “On the production and turnover
of organic agricultural products and raw materials” [5] defines the digntions of the state
policy in the sphere of production and turnover of organic pregdudtich are aimed at:

1) development of competitive, highly effective farming through ioliog an organic
production;

2) increase in exports of organic products;

3) development of the domestic organic market and meet consumer demandrfge of
organic products (edition since 5/4/2015).

The primary edition of the Law dated 3/9/2013 included alsangslementation of
economic incentives for production and sale of organic products (rderiats), as well as
other measures to reduce the cost and improve a quality of organicisradd raw materials
produced domestically. In addition, the section 8 "State andtsicesupport of production
and turnover of organic products and raw materials" was excluded threntaw. Such
exceptions demonstrate renunciation of the state of any support oficorgaauction,
including financial support of production and sale as well as a ieduntthe cost of organic
products. in Ukraine. But the positive aspect is that the Lawrmé@ies the state shall
promote attraction of the international technical assistance andnrergs for formation and
development of production and turnover of organic products [5].

Undoubtedly, the state has to become a key investor in orgaxdagtion [6], it will act
as the guarantor for other investors and promote increase an inveattrasttveness of the
industry.

The amount of money on the establishment of the enterprise hétltlosed cycle of
organic production is high. The total cost fomedium enterprise is more than 130 million
UAH [3]. In addition, each year the enterprises are engagée iarganic production, have to
undergo production certification, conducted by specially authomeetification body, and
costs from 6 to 12 thousand UAH. Producers which have jupirbéo produce organic
products are required to pay the same amount of money and hawtetgaia transitional 3-
year period (the transition period from production of traditionabr@anic) products (raw
materials) to production of organic products (raw materials)) and oortfieir intentions
concerning continuation of organic production annually.

According to the program of a financial support of organic prodadticChernihiv region
for 2016-2021 years the state provides 100% compensation afigems expenses on the
certification of production (raw materials, products) and expensesgdartransition period
irrespective of types of agricultural activities. Such support desvthe reduction of the cost
value of the organic production and its price to provide its cadtiyaegtess in the domestic
and foreign markets. During 2016-2021 years 1,7 million UAH &@ened to allocate from
the regional budget. The purpose of the program is an increasghere of organic products
in a total amount of gross output of agriculture of the regign [7

There are 8 producers of organic products in Chernihiv region. An rdmol
compensation payments on certification of organic production aogptdi the program is
sufficient. However, considering the almost total absence of theetdiop in the market of
organic products both in Ukraine in general, and in Chernihiv megleere is a need of
gradual replacement of traditional farming with organic one which reqeasiderable
investments, including a financial support one the irretrievablesb&»espite positive
intentions of the program concerning a financial support of orgaoatucers, such assistance
is extremely small in comparison with those means which are necégséng establishment
of organic enterprise and organization of a production process.

The market research, production, promotion and sale of organic lagatyroducts to
the consumer shall be provided with sufficient amount of firdnaonaterial, labor, energy
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and other types of resources. Therefore, given the above, we affstean of the principles
of financial support of the organic market in Ukraine (fig. 1). Thecgplas are conditionally
divided into groups, each of which covers the general and spegxificiples generally
determine the phases of investment process, namely:

- a search of investment sources;

- an attraction of the investment capital,

- a use of investment funds.

PRINCIPLES
of financial support of the organic market

Search of investment Attracti‘on of the . *
sources investment capital Use of investment funds
—( General principles )
— Immediacy — Legitimation — Objectivity
— Self-help — Priority — Accountability
— Openness — Economic feasibility — Social orientation
— Complexity —  Flexibility and control — Rationality
— Diversification — Equality — Purposefulness
— Associativity — Reliability — Efficiency
— Comparability — Balance — Commercialization
—( Specific principles )
— Interactivity — Motivation — Innovation
—  Information saturation — Long term — Environmental friendliness
— Exceptional state participation — Permanency — Perspective

Fig. Principles of financial support of the organitarket in Ukraine

Source: made by authors.

General principles of financial security of the organic market in Ukraiclade:

Immediacy — assumes fast search and the analysis of the potential ienméstources
capable of providing a sustainable development of the organic market.

Self-help— means consecutive development and implementation of new schethes o
search of financial resources which allow realization of innovative pragéfetstively under
the conditions of limitation of financial resources and creation e wpportunities for
investment providing innovations. It stimulates and developthods of innovative search
and determines the gradual development of the organic market.

Openness— consists in the provision of complete information about itivestment
purposes, amounts and terms of attraction of the capital etc.

Complexity — consists in the application of a number of approaches whrieh
interconnected and help to choose certain investment sources takiaggsount features and
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the level of the development of capital market, as well as worked echanisms of search
and attraction of investments. It is important to consider tHathal participants of the
investment process have their own economic interests, therefotbeialefforts should be
aimed at achieving the general purpose of the project.

Diversification — involves the accumulation of the required amount of capitah@basis
of various investment sources (state, local authorities, legalesntitia non-state pattern of
ownership, citizens, foreign investors, etc.) that is carryingjaaot financing of projects.
This principle also includes attraction into investment prodest small, and strategic
investors for implementation of investment projects at the enterpvisies produce and sell
organic agricultural products. Diversification, on the one hand,istsnaf the distribution of
risks between several owners of the sources, and on the other haes ereertain stable
investment.

Associativity— assumes a mutual complementarity and coordination of vaneestment
sources.

Comparability -means the choice of the most attractive investment source from a number
of alternative that meets all the requirements of raising capital.

Legitimation — means legality, legitimacy of attraction and the direction ofigufor
socially important projects and programs that provides an incredbe Bocial standards of
living of the general population.

Priority — allows the enterprise to decide on which projects it needsise funds
primarily that depends on production costs, demand for produstencer preferences and so
forth.

Economic feasibility— means attraction of a certain amount of capital at a minimal cost
on acceptable conditions for the corresponding term.

Flexibility and control — means a capability to adapt to changes of the external
environment, rules of the game in the investment market and totceabanging market
conditions quickly by taking operational management decisions.

Comparability— means the choice of the most attractive investment source from amumb
of an alternative that meets all the requirements of raising capital.

Legitimation — means legality, the legitimacy of attraction and the directidnrals for
socially important projects and programs that provide an increabe isocial standards of
living of the general population.

Priority — allows the enterprise to decide on which projects it needsise funds
primarily that depends on production costs, demand for produstencer preferences and so
forth.

Economic feasibility— means attraction of a certain amount of capital at a minimal cost
on acceptable conditions for the corresponding term.

Flexibility and control — means a capability to adapt to changes in the external
environment, rules of the game in the investment market and totceabanging market
conditions quickly by taking operational management decisions

Equality — guarantees implementation of identical approaches to all invegdtoragvest
the capital, and also equal opportunities for participation in m@jepts and making an
expected profit. The principle grants the right to each investdrdotdhe funds for financing
of any investment object depending on his preferences, purposes,inaestment
opportunities.

Reliability — allows to expect guaranteed and uninterrupted supply of requitednt of
the capital in case of any changes in the capital market; it is deterbyireedeal capability to
attract the capital in a certain time and on acceptable conditions.

Balance — involves the formation of an optimal investment portfolio émsuring the
organic market development of organic products and is that therecestain interrelation
between the process of capital investment and performance indicatorsagMedditain
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investments, there comes a moment when their additional volumendbaffect an increase
in efficiency, therefore, it is necessary to calculate the optimum tdvedpital investment
accurately without waste of resources, which will bring no aduitieffect.

Objectivity— means that management decisions on the use of investmaults lshonade
taking into account objective economic laws on the basis ofdép dnalysis of situation and
factors of various origin using scientific methods of cognition.

Accountability — provides an investor with all the necessary informationationality,
efficiency and targeted use of funds invested into the developmengyaric production. If
the state acts as the investor, regular monitoring on a use of furdis and means of joint
ventures by the state monitoring bodies should be carried dus. frinciple allows
implementing the state economic strategy taking into accounvn@gpriorities of the
development of the agrarian and industrial complex.

Social orientation— means the use of funds for social projects and programs inherent in
the sphere of production and sale of organic products, which aipnesarving and recovery
of health of consumers of organic products, access to the foreign snaskeell.

Rationality — consists in the economical use of funds for the purpose andaace of
fragmentation on various investment projects.

Purposefulness— means directing capital to the specific projects and programsein th
sphere of production and sale of organic products which correspoodrttn regional
priorities of development of the agrarian and industrial complex.

Efficiency — consists in the achievement of social, ecological and economicsedfeet
result of the implementation of investment projects, and deterntiegsattractiveness for all
participants of the investment process.

Commercialization — reflects the commercial nature of investment direction, which
consists in profit earning from the capital invested in the praglucti organic products.

The principles relating to the specific nature of the features of produatid promotion
of organic products include:

Interactivity — assumes attraction and use of investment resources for the deari@bm
information and communication technologies by the creation of glesistate electronic
resource which would connect organic producers and potentialtanse3his principle is
implemented through attracting investors by taking part in feranposting links on bulletin
boards.

Information saturation — provides creation of own banks and databases about potential
investors and accumulation of information concerning innovaéebnologies of search and
attraction of the equity during the period of forming of investrmesburces.

Exceptional state participatior- consists in an active role of the state as a participant in
the investment process. In the conditions of the deficit of finanesalurces, this principle is
implemented by paid nature of the state investments. The advantgylaf investment
must be given to enterprises with a full cycle of producticiinad product.

Motivation — provides favorable conditions to attract investors' fundgciwconsist of
building capital, creating an attractive investment climate in therspdf organic production,
and providing certain state benefits to investors who implemerdl goojects and so on.

Long term— allows organic producers to attract investment resources angense&tiring
the long-term period, as, on the one hand, the organic market gegi@re, on the other
hand, requires financial investments for long term.

Permanency- means that in the conditions of a lack of entities” fundsrasdnnection
with the initial stage of formation of the organic market in Ukeaifinancing should be
constant that will allow providing a sustainable developmdnthe market of organic
products.

Innovation — consists in need of the direction of investments on trevative renewal of
material and technical resources of the agrarian entities and gradudidmnatsiorganic
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production by introduction of new technologies, methods, mearms mechanisms of
production through implementation of long-term national projeaispaagrams. The increase
in competitiveness of agrarian products in the domestic and vmoalikets will help to
promote organic products that are unique and innovative for Ukraiaeniore efficient way.

Environmental friendliness— based on the fact that investments are directed into organic
production, which use only environmentally friendly, non-wastehmologies that will
protect, preserve and restore the environment.

Perspective- means that the organic market is very promising, besides oqyaxigcts
must meet not only the customer current requirements but also fureageones which will
have new consumer properties, therefore, use of investment meapsowitle a long-term
commercial result.

Thus, the principle is a set of rules or requirements that mustiseleced in the case of
the search of investment sources, the attraction of investments andlitbeting. These
principles are closely related and influence on efficiency and developregntedof the
enterprises engaged in the production and sale of organic produwsefdre, their
implementation must be complex to ensure a high level of organiwigi profitability and
sustainable economic development of the country.

Conclusions. Gradual transition of the sphere of the agrarian and industrigblegnto
model of the innovative development directed to distributbmrganic production - is the
unique rational way of its effective technological upgrading that inprove the
competitiveness of agrarian products in the domestic and warlklets considerably through
gradual replacement of traditional production with organic aockase the image of Ukraine
in the world.

Implementation of the principles funding market for organic producthe stages of a
search of investment sources, the attraction of the investment capitabarof investment
funds will allow solving the problem of resource supporttefinnovative and development,
promoting a sustainable development and economic growth of thé&caumgeneral. At the
same time, the state shall become the key investor of the organietnfarkt, it helps to
ensure food security, sustainable development and improve an iohape state in the
international space; secondly, guarantees to provide very impatahtperspective for
society and the country in general direction with investmertisdly, governmental
participation in an investment process creates additional confidepcwate investors in the
prospects of financial security of organic market; fourthly, providate control over internal
investment processes.
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